




Tourism Development
�#�V�T�J�O�F�T�T���5�S�B�W�F�M
�‡A total of 80 convention and event bids with a year-to-date potential 
value of $55 Million were submitted by September 30.
�‡Exhibited at the Meeting Professionals International World 
Education Congress (MPI WEC) in Salt Lake City, UT July 11-14.The 
booth had 56 meeting planners visit.
�‡Attended the �&�R�X�Q�F�L�O���R�I���(�Q�J�L�Q�H�H�U�L�Q�J���D�Q�G���6�F�L�H�Q�W�L�À�F���6�R�F�L�H�W�\��
Executives (CESSE) Annual Meeting in Orlando, FL July 21-24. EEDC 
made 30 new contacts at this event.  
�‡�+�R�V�W�H�G���W�K�H��annual Indy Car familiarization trip July 24-27.  Guests 
included representatives from BI Worldwide, Carlson, Cristoff & 
Associates, International Conferences & Exhibitions LLC and Travel 
Alberta.
�‡Attended the American Society of Association Executives  (ASAE) 
annual conference and exhibit in Toronto August 15-19. EEDC 
produced three solid leads for future convention business. 
�‡Attended the Incentiveworks Tradeshow August 25-26. With 
support of local partners, EEDC launched the MeetingsEasy software, 
while making 105 contacts and nine leads.
�‡Hosted a Fairmont Business Development Tour August 27-31 for 
seven UK-based travel executives. 
�‡�$�O�R�Q�J���Z�L�W�K���L�Q�G�X�V�W�U�\���S�D�U�W�Q�H�U�V�����D�W�W�H�Q�G�H�G���W�K�H��Canadian Tourism 
Commission’s Live Canada events September 8-9 in seven US cities 
and one UK destination. These events gave Edmonton a strong 
presence while focusing on educating the clients on Canada.
�‡Along with industry partners, EEDC hosted two successful stand-
alone events in Washington, DC September 19-20 which attracted 
approximately 100 people. 
�‡Edmonton Tourism’s Meeting and Event Services department 
provided VIP “concierge service” to:
  - Society of Radiopharmaceutical Sciences (SCC), July 12-17
  - Rexall Edmonton Indy, July 24-26
  - Global Youth Assembly (NAIT), July 30-August 2
  - Alberta Gift Show (Edmonton EXPO Centre), August 16-19
  - Oil Sands Trade Show (Edmonton EXPO Centre), September 23-24

�&�W�F�O�U���"�U�U�S�B�D�U�J�P�O
�‡Edmonton Events International (EEI) sponsored a soccer match 
between Everton & River Plate July 15 at Commonwealth Stadium. 
The sponsorship package included: EEI’s logo on the screen during 
�S�O�D�\���U�H�Y�L�H�Z�V�����L�Q���W�K�H���S�U�R�J�U�D�P�����W�Z�R���(�(�,���R�Q���À�H�O�G���V�L�J�Q�V���D�Q�G���W�Z�R��
announcements about EEI. Over 15,800 people attended the game.
�‡Submitted a letter of intent to host the 2012 Special Olympics 
National Winter Games�����D�Q�G���U�H�F�H�L�Y�H�G���F�R�Q�À�U�P�D�W�L�R�Q���W�K�D�W���(�G�P�R�Q�W�R�Q��
has been selected to move forward in the bid process. 
�‡Secured 2,593 accommodation room nights in Edmonton, including 
for the 2010 CFL Grey Cup.
�‡EEI is also working on the following bids: 2012 Canadian Gymnastics 
Championships, 2012 World Women’s Baseball Championships  and 
the 2010 National Senior Taekwondo Championships.

�-�F�J�T�V�S�F���5�S�B�W�F�M
�‡In cooperation with the Canadian Inbound Tourism Association 
(CITAP), Edmonton Tourism held the 2009 CITAP Market Update 
and Roundtable  session July 24. The informal sessions discussed 
�W�K�H���F�K�D�Q�J�H�V���L�Q���W�K�H���$�V�L�D���3�D�F�L�À�F���P�D�U�N�H�W���D�Q�G���V�W�U�D�W�H�J�L�H�V���I�R�U���D�F�W�L�R�Q�����Q�H�Z��
initiatives, planning and implementation. 
�‡Edmonton Tourism, The Canadian Tourism Commission China and 
Travel Alberta invited GZL International Travel Service in China 
to a familiarization tour in Edmonton. The group toured the region, 
learned Edmonton’s history and created ideas on building packages 
around Greater Edmonton. 
�‡Leisure Travel attended the Jinan China International Tourism Fair, 
as well at the Mount Taishan Summit of World Famous Mountains 
in Taiain, on a China sales mission  August 30 - September 9. The 
�P�L�V�V�L�R�Q���L�Q�F�O�X�G�H�G���P�H�H�W�L�Q�J�V���Z�L�W�K���W�K�H���(�;�3�2���6�K�D�Q�J�K�D�L���R�I�À�F�H���D�Q�G���Z�L�W�K��
Chinese tour operators. 
�‡Edmonton Tourism participated in Travel Alberta’s sales meetings 
and media appointments in Mexico City September 2-7, prior to the 
start of the Conozca Marketplace, an annual event which creates 
opportunities to increase Edmonton’s business and marketing 
advantage in Mexico.
�‡�,�Q���F�R�Q�M�X�Q�F�W�L�R�Q���Z�L�W�K���7�U�D�Y�H�O���$�O�E�H�U�W�D�����(�G�P�R�Q�W�R�Q���7�R�X�U�L�V�P���F�R�Q�G�X�F�W�H�G��
�W�U�D�L�Q�L�Q�J���D�S�S�R�L�Q�W�P�H�Q�W�V���Z�L�W�K���V�H�Y�H�Q���P�D�M�R�U���W�R�X�U���R�S�H�U�D�W�R�U�V���L�Q���W�K�H��
Vancouver area September 17-19.  EEDC also met with over 20 agents 
during the Receptive Tour Operator Training Mission.
�‡As part of an on-going marketing initiative with the Honda Centre 
and the Anaheim Ducks, Travel Alberta developed a familiarization 
tour with EEDC for a team of AAA sales agents selling custom 
Edmonton and Calgary Anaheim Ducks  fan packages. The September 
18 tour provided destination awareness of Edmonton to those agents 
who also went to an Oilers pre-season game.
�‡Edmonton Tourism hosted 10 travel agents from Taiwan  September 
24-26. The participants travelled throughout Alberta developing new 
product for winter 2009 and summer 2010.
�‡Edmonton Tourism hosted 10 Canadian specialist travel agents 
from Germany  on a Northern Alberta familiarization tour September 
27-29. The tour provided additional education on the Alberta and 
Canadian product.
�‡EEDC was a sponsor and host, along with Travel Alberta, of the 
International Adventure Film Festival September 27 - October 1 in 
London, UK. Edmonton Tourism conducted over 10 sales calls throughout 
the UK and created potential opportunities for Edmonton products.

�'�J�M�N���$�P�N�N�J�T�T�J�P�O��
�‡�7�K�H���(�G�P�R�Q�W�R�Q���)�L�O�P���R�I�À�F�H���F�R�Q�W�L�Q�X�H�G���W�R���Z�R�U�N���F�O�R�V�H�O�\���Z�L�W�K���)�L�O�P���*�D�U-
den Entertainment in securing details regarding the episode of the PBS 
series ‘The Endless Feast’���À�O�P�H�G���L�Q���(�G�P�R�Q�W�R�Q���D�Q�G���D�U�H�D���L�Q���O�D�W�H���$�X�J�X�V�W��
2009. 
�‡The television series Mixed Blessings began production and will 
feature 13 episodes for APTN.
�‡Six leads were developed after 16 meetings were held August 16-19 in 
�/�R�V���$�Q�J�H�O�H�V�����&�$���Z�L�W�K���D�O�O���W�K�U�H�H���$�O�E�H�U�W�D���À�O�P���F�R�P�P�L�V�V�L�R�Q�H�U�V���L�Q���D�W�W�H�Q�G�D�Q�F�H����
�‡Gemini award nominated Caution May Contain Nuts went into pre-
production in late September. Director Bruce Pirrie of SCTV fame is on 
board as well as many of Edmonton’s local comedic actors.
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�(�(�'�&���L�V���D���Q�R�W���I�R�U���S�U�R�À�W���F�R�P�S�D�Q�\���R�Z�Q�H�G���E�\���W�K�H���&�L�W�\���R�I���(�G�P�R�Q�W�R�Q���W�K�D�W���L�V���U�H�V�S�R�Q�V�L�E�O�H���I�R�U��
regional economic development and regional tourism marketing as well as management 
of the Shaw Conference Centre and Edmonton Research Park. This report is produced 
quarterly to update Greater Edmonton’s business community on EEDC’s key initiatives.


